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Abstract: 

Germany's recovery from the Great Depression was faster and less interrupted than that of any 
comparable economy, and it remains incompletely explained. This paper asks whether Nazi 
propaganda contributed to it by shaping economic expectations. We exploit variation in radio 
signal strength across German employment districts between 1930 and 1936, combined with a 
newly coded corpus of broadcast content, to estimate the effect of propaganda exposure on 
local unemployment. We find that districts with stronger reception experienced faster declines 
in unemployment after the Nazi takeover, with no differential trends before. We then examine 
the mechanisms behind this result, including local price responses, the interaction of 
propaganda with visible rearmament spending, and the content of the broadcasts themselves. 


